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“Social media gives us the chance to hear personal stories from patients, families and other 
stakeholders who have seen the benefits of POLST first hand. These individuals may be 
willing to leverage their voices to support future POLST efforts.” 
―Judy Thomas, JD 
Chair, National POLST Paradigm Taskforce
CEO, Coalition for Compassionate Care of California

“Social media platforms provide POLST advocates with the opportunity to raise the nation-
al profile of POLST by engaging with other professionals in addition to the patients and 
families impacted by our work.” 
―Amy Vandenbroucke, JD 
Executive Director, National POLST Paradigm

“Actively engaging in social media has provided New York’s MOLST program with voices 
that can be heard across our state and the country. Social media also lets us support the 
National POLST Paradigm and share its value with others who can become advocates.”
―Pat Bomba, MD, FACP 
Chair, National POLST Paradigm Communications Committee
Vice President and Medical Director, Geriatrics, Excellus BlueCross BlueShield

@JudyThomasJD

@AmyVDB1

@PatBombaMD
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“Don’t follow the crowd, let the crowd follow you.” 
―Margaret Thatcher

“Leadership is the art of giving people a platform 
for spreading ideas that work.” 
―Seth Godin
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About This Project
The goal of this Social Media Guide for POLST Ad-
vocates is to encourage collaboration, leadership, 
connection, life-long learning, and to strengthen the 
voices contributing to POLST on a national level. 

Throughout the guide there are references to “so-
cial rhythm” which refers to an understanding that 
learning about social media is a process. In fact, it’s a 
different process for each person and even different 
for each platform. Finding a way to build Twitter into 
your daily routine is straightforward for some and 
very challenging for others. LinkedIn may be one per-
son’s favorite platform while another finds it slightly 
confusing. This guide should serve as a resource for 
POLST advocates while allowing patience with each 
person’s own learning process.

We hope this guide also provides clarity on maintain-
ing professional boundaries so POLST advocates can 
engage on social media platforms while making in-
formed decisions about a public and private self (and 
yep, there’s room for both).

Remember, finding your public online voice and social 
rhythm is a little bit like public speaking. Your sense of 
what to say and what not to say will strengthen and 
become more natural over time.

What about achieving goals? Another consideration is 
that it’s difficult to jump right to results without having 
a basic understanding (and practice) in social media 
platforms. Outlining professional goals is helpful for 
staying on track and encouraging consistency, but like 
most things in professional development, immediate 
magic isn’t usually the way things work. Staying fo-
cused on your goals is key, and again, so is patience.

Commit to steady learning, be patient with yourself,  
and find your social rhythm.

Finding your rhythm is a commitment to 
learning, an understanding that every-
thing won’t make sense all at once, and 
that consistency and producing compelling 
social content come with practice.
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Why Use Social Media for POLST?

• Help the public understand POLST
• Stay in touch with current professional connections and strengthen those relationships
• Create new professional relationships
• Be accessible to new POLST champions
• Learn from the expertise of contacts in different disciplines, and maintain  

professional connections
• Breakdown silos in healthcare
• Encourage interdisciplinary trust and collaboration
• Stay up to date on the latest research and articles being discussed in POLST  

and relevant disciplines
• Inspire other professionals to engage in work on POLST
• Explore opportunities for personal reflection, self-care and preventing burnout
• Support other professionals working on POLST who may be experiencing challenges
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Yes, you can engage 
in social media.

& No, it does not have  
to take up all of your time.

With time limitations,  
which social media  
platforms should I pay  
attention to?
One of the first things in getting started with so-
cial media is understanding which platforms serve 
which functions. 

We will not be looking at every social media plat-
form, but rather the ones that we feel are most rel-
evant at this time to POLST advocates. The guide in-
cludes more details about getting started on Twitter 
and LinkedIn, since at this time these platforms offer 
the greatest professional value for POLST advocates.

We have also included a description of the platforms 
that will help POLST advocates decipher which are 
appropriate for professional content and connections.

This guide includes a snapshot of potential social 
media workflows. These are quick looks at the time  
commitment needed for engaging on particular so-
cial media platforms so you can make sure digital 
platforms don’t take more time than you’re willing 
to commit.
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LinkedIn

What is it?
LinkedIn is a professional network for maintaining 
professional contacts.

Public vs. Private
Having your LinkedIn profile set for public view simply 
means people may come across your profile based 
on your skills, projects you’re working on, or because 
of a shared area of study. Only people you approve 
will become part of your network of connections.  
If you have concerns about the visibility of your public 
LinkedIn profile you can adjust the settings so that only 
your connections can see your detailed information. 
However, allowing public access to your professional 
profile increases visibility.

Personal vs. Professional
On LinkedIn it is OK to connect with both your pro-
fessional network and your personal connections.  
You never know when a personal connection may 
also be connected to someone who is professional-
ly-relevant to you. The type of information you share 
on your profile should be centered on professionally 
relevant content.

Tips for Boundaries
Only connect with people you know. Sometimes peo-
ple may want to connect with you because you have 
an interesting job, but it’s best to maintain this plat-
form for authentic connections.

Uses for POLST advocates
Staying in contact with colleagues across the country 
helps contribute to continuous learning and supports 
the need for many voices speaking about the value 
of the POLST paradigm. LinkedIn is a great resource 
for staying in touch with mentors. Also, connecting 
with people outside of POLST can be a great way 
to build interdisciplinary trust. If you connect with 
a palliative care provider, for example, the two of 
you may start seeing each other as resources for 
topic-specific information and articles. Use Groups, 
company pages, and the LinkedIn share button to 
engage with interesting content.

Often people think LinkedIn is just 
for people who are looking for a job. 
Finding a job is just one of many ways 
to use LinkedIn.

Clarifying Myths

www.linkedin.com/company/national-polst-paradigm



A social media guide for POLST advocates provided by POLST.org8

THINK OF IT THIS WAY  
LinkedIn… Your digital office space
LinkedIn is for connecting with people you have had meetings 
with in the past or may invite to your office in the future for a 
professional discussion.

Make a list of current career goals
These do not have to be relevant to LinkedIn right now... We will refer back to this exercise later.
Just try to focus on different things you would like to accomplish.

LinkedIn continued
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Twitter

What Is It?
Twitter is a “micro-blogging” platform that allows for 
simple ways to connect with people who share your 
interests, as well as read and access information from 
leaders. One of the key components of Twitter is a 
hashtag. Any combination of letters and numbers 
after the # symbol will create a link to anyone dis-
cussing that topic. Using #POLST in a tweet creates a 
link to anyone in the world talking about POLST on 
Twitter. Note: Hashtags cannot include punctuation, 
such as spaces and commas.

Public vs. Private
Twitter is a public platform. There is an option to cre-
ate a private account, however, choosing this option 
makes the platform lose much of its value and benefit.

How do you balance professional content  
and connections with personal interests?
Finding this balance will be different for everyone. If 
you are sharing and discussing professional content 
more often, you are more likely to attract followers 
who view you as a reliable resource. 

Try to think of it in percentages—commit to roughly 
90% professional tweets mixed with 10% personal, 
while carefully considering what you will share from 
your personal interests.

Sometimes Twitter is associated with 
sharing thoughts that are 140 char-
acters in length. While the tweet is 
limited to 140 characters, this is often 
used like a headline to an article with 
a link to that article.

Clarifying Myths

Twitter is a public platform and a lot 
of people can happen upon your tweets. 
Don’t feel obligated to engage with 
everyone. This doesn’t happen often, 
but it is important to remember that 
if anyone ever makes you feel uncom-
fortable, for any reason, you have the 
option to block them. 

Tips for Boundaries

www.twitter.com/nationalpolst
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Twitter continued

Connections
Because Twitter is a public platform you will attract a large variety of followers. Some will be random. Some may 
be people you look up to. Some will be colleagues. Some will be “spammy” and it’s OK to ignore these followers.

Is connecting on Twitter different from connecting on LinkedIn?
This is an important distinction between Twitter and LinkedIn. It’s OK to have variety and people you don’t know 
following you on Twitter.

Twitter is more about people following and learn-
ing from each other regardless of whether they 
know each other in a professional capacity. You 
may not always know why a particular person 
may be interested in following you.

There is more control over who you connect with 
on LinkedIn where people choose who to connect 
with based on who they know.

For example: A technology blogger starts  
following you, a POLST advocate
You don’t typically tweet about technology, but un-
known to you this blogger’s mother recently received 
palliative care. Now she is following you because she 
has become more interested in issues in the field and 
wants to follow you as a resource about POLST.

Content You Read &  
Follow on Twitter
With Twitter, it’s important to remember what you 
read on this platform will be as professional as the 
people and organizations you choose to follow. If 
you’re following a large number of personal interests, 
like TV show celebrities, it will be more challenging 
for you to amplify professionally relevant content. 
However, it is good to show some of your personal 
side on this platform.
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Twitter continued

Uses for POLST Advocates
Twitter is a simple way to read the latest articles 
around the country that have to do with POLST. By 
helping amplify these messages you help increase 
awareness about POLST. Also, there is a very active 
palliative care community on Twitter where people 
are building relationships because of their shared in-
terests. This is also a great opportunity to read articles 
from leaders you may not know personally. 

A POLST advocate who shares what she’s reading 
each day on this platform will then be available to 
new leaders trying to figure out which articles are 
relevant and important for the field. When lead-
ers participate, even the simple act of sharing what 
you’re reading becomes a learning opportunity for 
others interested in the topic as well as a relation-
ship-building opportunity.

THINK OF IT THIS WAY  
Twitter… Your digital conference
Twitter is similar to observing and meeting people at a confer-
ence. Hashtags are similar to organizing around a special interest 
group at that conference. You may listen to a presentation from  
some people at the conference, remember their work and take notes 
on their slides and talking points, but you may not always build a 
personal relationship with the presenter. This is similar to follow-
ing somebody on Twitter. You follow someone to see what they are 
reading and learn more about their work; you may help amplify 
their work through a retweet, or simply observe it. You may also 
use the fact that you’re following their work to bridge a relation-
ship with this leader.
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Articles & Blogs

What Is It?
Electronic newsletters, websites and blogs all allow you to share longer-format stories, detailed information, 
reflections, and opinion pieces.

Why POLST Advocates Should Write
Most social media activity is limited to a small amount of space for writing. However, writing articles or blog 
posts and then sharing them on social media platforms can be an effective way of distributing information and 
stories, both for individuals and for organizations. 

It’s also important to remember, when it comes to sharing longer-format pieces, you don’t have to have your 
own website or blog to participate. Many organizations, including National POLST, have websites, electronic 
newsletters or blogs where long-form content is appropriate and where they appreciate contributions from 
their members. This is a great opportunity to share a reflection, story or commentary without committing to the 
maintenance and time required to manage your own website or blog. 

If you are interested in maintaining an individual blog, platforms to consider include WordPress, Weebly, Me-
dium, Blogger and Tumblr. Each of these platforms allow you to collect, publish and archive stories. Collecting 
and developing stories is another great stepping stone into longer-format writing for POLST advocates who do 
not feel ready to publish their own articles or blog posts.

Topics that would make for good POLST articles and blog posts include:
• Stories from patients & families

• Leadership development in POLST

• Moments of learning, appreciating mentors

• Clarifying common misconceptions

• Public health implications of POLST

• Advance care planning, hospice  
and palliative care

• Caregiver health

• Interdisciplinary collaboration

• Preventing compassion fatigue

• Supporting colleagues and inspiring  
new advocates

• Reflections on how healthcare issues are  
portrayed in the local media

• Reflections on how healthcare issues are  
discussed in national media

• Issues of public policy (with a thoughtful  
and respectful tone)

• Clinical education and best practices

• Reflecting on the roles of different team members

www.polst.org



A social media guide for POLST advocates provided by POLST.org 13

Articles & Blogs continued

A primary boundary tip for writing 
articles or blog posts—that is especially 
important when it comes to reflecting on 
patient stories—is HIPAA. 

The Health Insurance Portability and 
Accountability Act is often cited in 
healthcare as a reason not to participate 
in social media. It is crucial to be mind-
ful of HIPAA, but it is not a reason to 
avoid social media platforms.

Tips for BoundariesLeveraging Stories  
From Patients & Families
Stories from patients and families are excellent tools 
for conveying the value of POLST, particularly to new 
audiences. There are times when a particular patient 
experience has taught a POLST advocate or health-
care provider so much that they are compelled to 
share the experience. Social media in general pro-
vides a great opportunity to share stories, though 
there should be nothing (repeating for emphasis... 
nothing) recognizable or identifiable about a patient 
(or their family) in a story. 

One way to navigate this is to focus and expand on 
what you learned from the patient and their fami-
ly while minimizing and changing identifiable infor-
mation about a patient and family, including what 
profession the patient had been involved with or any 
other details that may cause a family member to rec-
ognize their story. Writing a story about a patient 
and changing the person’s name will almost always not be enough. Other components to consider changing 
when writing about experiences are gender, age, diagnosis, the time frame in which you came across the per-
son, and potentially sharing the story as one that was told to you by another healthcare provider in another 
geographic area.

List interesting experiences and topics for articles
Below is a space to jot down notes and immediate (quick) thoughts for blog topics.
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Facebook

What Is It?
Facebook is a social network for keeping in touch 
with friends and family.

Concerns About Privacy
Privacy concerns span many of the social platforms 
but usually has the highest level of concern on Face-
book due to the personal nature of the content indi-
viduals typically share. There are many privacy op-
tions we will discuss and the most important thing to 
remember is that you don’t have to share everything.

Public vs. Private
Facebook profiles are most commonly used with far 
more privacy than both LinkedIn and Twitter. Because 
this tends to be a network where you’re sharing per-
sonal photos and opinions, having the privacy set-
tings set so that ‘friends only’ can see your content 
means that the public will not  have  access to view 
your activity on Facebook. Facebook includes the 
ability to customize each user’s privacy settings. It is 
important to be judicious about appropriately setting 
(and sometimes resetting) your privacy settings on 
the Facebook platform. Any time you are concerned 
about Facebook privacy, check your settings and 
make sure posts are set appropriately.

If you’re concerned about something being shared beyond certain 
parameters, it’s a good time to check with yourself if this is  
something you may not want to share on a digital platform.  
(And that’s OK!)

www.facebook.com/nationalpolstparadigm
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Facebook continued

Components of Facebook

Facebook Profiles
A Facebook Profile is an individual’s Facebook account. People connect and interact with content individually 
through these profiles.

Facebook Pages
• Facebook Pages are the way organizations engage on Facebook. There is different functionality for 

Facebook Pages such as scheduling posts and advertising.
• A great way to help your friends understand what is happening with POLST is by using the share  

button on the National POLST Facebook Page.

Facebook Groups
Groups are a way to organize Facebook conversations based on interests. The features in Groups are more 
limited than Facebook Pages.

While Facebook tends to be a personal platform it does not necessarily mean there is  
no space for professional content and activity. On Twitter it’s OK to show a bit of your 
personal side, and the reverse applies on Facebook. It’s appropriate to occasionally share 
professionally-relevant content on Facebook because this provides an opportunity for friends 
and family to understand more about your work and the importance of POLST. As noted 
above, commenting or sharing articles from professional Facebook Pages like Facebook.
com/NationalPOLSTParadigm is an appropriate way to engage professionally on 
Facebook. When you comment on a Facebook Page the Page does not allow other people to 
access your private Facebook account, rather it allows your current connections to access the 
POLST content. 

Personal vs. Professional
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If you see a professional colleague commenting on Facebook, it doesn’t necessarily mean 
it’s a good idea to friend them on Facebook. This is especially important when consid-
ering connecting with colleagues at your organization. If you get invitations from profes-
sional contacts on Facebook one tip is to redirect the invitation to LinkedIn. This will 
help maintain Facebook as a platform for personal connections and content while still 
maintaining your connection to the individual on LinkedIn. This may feel awkward, 
but keeping boundaries defined on social platforms will save you headaches later.  
A sample response could be, “Thanks for the invitation; I primarily use Facebook for 
my family. Could we stay connected on LinkedIn? Here’s a link to my profile.”

Tips for Boundaries

Facebook continued

Uses for POLST Advocates
Facebook extends the reach of POLST on the web and from the pages of professional organizations. Any time 
someone likes, comments or shares something from the National POLST Paradigm Facebook page, it increases 
the likelihood other people will see and engage with that content. It increases this likelihood for both people that 
already follow the work of National POLST as well as new people who may be unfamiliar with POLST stories, 
topics and issues, and provides an opportunity for learning. 

Facebook also provides a great opportunity for engaging friends and family with interesting articles that 
articulate the stories of professionals engaged in POLST work.

THINK OF IT THIS WAY  
Facebook… Your digital home
People you have had or would have into your home.
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Setting Social Media Priorities
This is a lot of information to take in! Just remember you don’t have to jump into everything all at once. Consider 
starting with LinkedIn and gradually building as you gain confidence and as your social rhythm develops. Take 
a look at the social media workflows outlined below to get a sense of the potential time commitment for social 
media activity.

Social Media Workflows
Total 

Monthly 
Hours

1 Hour/Month 1. LinkedIn: Maintaining a profile, joining groups, sharing articles
2. Contribute to the National POLST newsletter, website or blog;  

Set a goal of writing a reflection post once per year
3. Engage on the National POLST Paradigm Facebook Page every  

other week

1

1 Hour/
Month + 10 
Minutes/Day

1. LinkedIn: Maintaining a profile, joining groups, sharing articles
2. Contribute to the National POLST newsletter, website or blog;  

Set a goal of writing a reflection post twice per year
3. Engage on the National POLST Paradigm Facebook Page every  

other week
4. Have an active presence on Twitter (10 minutes per day)

6

5 Hours/
Month + 10 
Minutes/Day

1. LinkedIn: Maintaining a profile, joining groups, sharing articles
2. Contribute to the National POLST newsletter, website or blog;  

Set a goal of writing a reflection post twice per year
3. Engage on the National POLST Paradigm Facebook Page every week
4. Have an active presence on Twitter (10 minutes per day)
5. Engage in a weekly live discussion on Twitter (1 hour per week—can 

start by joining the live discussion once a month)

10

2 Hours/
Week + 10 
Minutes/Day

1. LinkedIn: Maintaining a profile, joining groups, sharing articles
2. Contribute to the National POLST newsletter, website or blog;  

Set a goal of writing a reflection post twice per year
3. Engage on the National POLST Paradigm Facebook Page a couple 

times each week
4. Have an active presence on Twitter (10 minutes per day)
5. Engage in a weekly live discussion on Twitter (1 hour per week—can 

commit to joining the live discussion once a month or occasionally 
hosting discussions)

13
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Bio Exercise
Below are two exercises that will help you complete or update your social media bio. Completing these 
exercises will be helpful as you get started on LinkedIn and Twitter.

List 14 words you use to describe yourself
1 8

2 9

3 10

4 11

5 12

6 13

7 14

What are 14 ice-breakers you might consider to  
introduce yourself?

1 8

2 9

3 10

4 11

5 12

6 13

7 14
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LinkedIn getting started

• LinkedIn may ask you some basic questions about why you are signing up for an account. Choose 
whichever option is best for you.

• Next you are prompted to “find some people you know on LinkedIn.” This means LinkedIn would like for 
you to see which of your current contacts are on LinkedIn. In the bottom right corner there is the option 
to “Skip” this step—we recommend skipping this for now. It’s best to invite colleagues and contacts after 
you’ve added a little more to your LinkedIn profile like your photo. They’ll ask you if you’re sure you want 
to skip, click “Skip.”

• Check your email and click the link to confirm your LinkedIn account.

• LinkedIn prompts you again to connect your personal email, tell them you’re still sure you’d like to skip 
this for now.

• LinkedIn will suggest a few people you know based on your title and listed organization. Again, skip this step.

• Skip the “share your profile” prompt.

• LinkedIn will ask if you want an advanced account that requires a subscription. Go ahead and choose 
the basic free account. They call it Basic, but there is still a lot of functionality with this important tool.

We promise it’s not all skipping.  
Let’s start completing your LinkedIn profile.

Signing Up (and skipping a few prompts)
• Before getting started with LinkedIn, grab your CV and a photo.
• Visit www.Linkedin.com and sign up.
• The first few prompts will ask for your country, zip code, job title, company name and 

industry. Complete this section.
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LinkedIn completing your profile

The LinkedIn profile features that are most important to focus on include experience and education.

Simply go through and add different aspects of your professional background.

Experience
How much professional history should you add to 
your profile? It’s your choice of how many positions 
to include and how detailed your descriptions are, 
but having your current position and your previous 
position are a good starting place at minimum.

Add “Member” of the National POLST Paradigm 
to your experience. (LinkedIn has a checkbox for  
“I currently work here.” Keep this box checked so 
your profile will show you are currently an advocate 
for the National POLST Paradigm.)

Education History
Again, it’s your choice on how much detailed informa-
tion you want to provide about your educational history, 
but having the institutions listed is a good starting point.
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LinkedIn completing your profile

Skills & Endorsements
List a few of your skills and professional expertise. This 
helps others find you based on your strengths. For ex-
ample, if you were looking to talk with someone in 
oncology nursing to give a presentation to your team, 
you could search LinkedIn for “oncology nursing” and 
LinkedIn will show you relevant people with that skill set 
in your local area.

Leave the box checked for “Include me in endorsement 
suggestions to my connections.” This will allow your 
professional connections to endorse you for having 
skills in these areas.

Add Your Photo
Click “Choose File” and upload a professional headshot. Use a recent photo that shows a clear image of your 
face. It is best to use a photo of you only, with no other people in the image.

Create A Link For Your Profile
1. If you’re in the “Edit Profile” section, click the but-

ton that looks like a gear under your profile photo.
2. In the right column, click “Create your custom URL.”
3. Try using your name. If your name is already 

taken, consider adding your credentials or a 
middle initial (e.g., JudyThomasJD or  
JudyCThomas).

Your LinkedIn URL will then be LinkedIn.com/in/YourCustomizedName. This is a good link to add to business 
cards. It is not recommended to add anything about your current title or organization as a part of your unique 
LinkedIn URL. 

Another consideration is to have your LinkedIn profile match your Twitter handle/username.  

You can always come back and edit this area if you are not sure what you want your link to be.
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LinkedIn completing your profile

Additional Profile  
Information
• Add a summary: List at least three  

sentences about the focus of your work and 
professional interests.

• Come back at a later time and complete 
additional details based on the features most 
relevant to you.

Add & Update  
Websites & Accounts
• Click “Profile” then “Edit Profile,” then click on 

the icon of a file card that says “Contact Info.” 
• The Contact Info area will expand and allow 

you to add more information to your profile, 
such as your Twitter account and a link to your 
website or blog (if you have one).

• Repeat this process for any other websites relevant 
to your work.

• It is recommended that you not use this as  
a place to add a link to your personal  
Facebook profile.

Add Connections
• From the top menu, click “My Network” then 

“Connections.”
• From the next page, click “Add connections.” 

Connect to your personal email account. When 
LinkedIn prompts you to invite people to Linke-
dIn remember to “Deselect All,” then go through 
and manually click on the people you want to 
connect with.  

• Once every three months or so month, remem-
ber to add and update your connections.

This is listed directly under your name 
on your profile. To update: Click Profile 
then click the edit button to the right of 
your name. 
Your Professional Headline doesn’t have 
to be your exact title. A great example 
is Kris Austin’s professional headline: 
“Creating strategic PR and mar/com 
programs that grab attention and get 
results.”

Edit Your Headline
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LinkedIn completing your profile

Searching For Companies 
& Organizations
LinkedIn has the option to follow interesting compa-
nies and organizations. 
• Select “Companies” in the LinkedIn navigation.
• Search for organizations you are interested in following.
• Go to their LinkedIn page, then select “Follow.” Repeat for other interesting organizations.

Searching For Groups
• Select “Groups” in the LinkedIn navigation.
• Search for groups based on professional interests.
• Groups vary in size. Some Groups are connected with and managed by an organization, while others 

are managed by people with similar passions.
• Being part of a LinkedIn Group is a great way to find interesting articles and connect with others with 

similar professional interests.
• Some Groups will automatically allow you to join, while others will require you to send a request.
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LinkedIn completing your profile

Pro Tip: Adjust notification settings as soon as you join a LinkedIn Group
From within a Group, click the gear icon in the upper right corner to get to the area where you can adjust your 
settings for all LinkedIn Groups.

From here you can edit settings for each of the Groups 
you belong to. Settings include features such as:
• Displaying the Group logo on your  

LinkedIn profile.
• The way in which the Group can contact you 

via email. 
• The ability to leave the Group.

Pro Tip: It is recommended to turn off all email noti-
fications from LinkedIn Groups. This way, you will see 
Group discussions only when you click into the group 
from within LinkedIn.
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LinkedIn maintaining LinkedIn

Now what?
Now that you are all set up on LinkedIn, here are some things you can do to maintain your presence and keep 
up with the latest trends in POLST:

• Check into Group discussions every month or so.
• Follow up with your new contacts and connect with them on LinkedIn.
• View the articles and activity of your network; like and comment on the activity of your contacts.
• Review some of your career goals you listed on page 8 of this guide. As you use LinkedIn more often, 

come back to these goals and try to think about small but meaningful strategies you could implement on 
LinkedIn to achieve these goals. LinkedIn will be as useful as the strategy you implement for yourself. A 
“How can I use LinkedIn and its features?” approach will go farther than a “What can LinkedIn do for 
me?” approach.

Congratulations!  
You’ve made it through the beginning of LinkedIn
Take a minute to write down thoughts or questions you have about the LinkedIn platform.
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Twitter getting started

Signing Up
• Before getting started with Twitter, grab your exercise from page 18.

• Visit Twitter.com and click the “Sign up” button. The first prompt will ask for 

your full name, email address or phone number, and a good password.

Choosing a Twitter  
Username (a “Twitter handle”)
• Try to choose a username as short as possible. 

It must be 15 characters or less.
• Simplicity is key; choose a name that is easy for 

others to remember.
• Avoid using numbers or an underscore.
• If your name is hard to spell, consider using the 

first few letters or initials of that word.
• Consider using your first and/or last name,  

and add your credentials or something about 
your city. For example: JonesRN, DavidDC, 
MattMSN, MDStan.

• It may take a few tries to find a Twitter  
username that is not already used on Twitter.

• You can change your name later if you don’t 
find one you love. 

Confirm Your Account
• Twitter will send you a text message or email to 

verify that you signed up.
• Validate your registration by entering the code 

texted to you (if you entered your cell phone 
number), or check your email and click the link 
to verify your account.

It is a good idea to verify your Twitter account right 
away, otherwise Twitter keep reminding you to do this.
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Twitter getting started

Next Steps
Twitter will now walk you through the remaining steps of the “getting started” process.

Select your interests. If you don’t select choices here Twitter will make recommendations for you based on your 
Internet search history, geographic location, etc.

Follow some Twitter accounts. Twitter will suggest 40 accounts for you to 
follow. If you don’t want to follow any of these accounts, click “Select All” 
to un-check all of the boxes at once, and then click “Continue.”

Add a profile picture. Choose a relevant photo to upload. You can always 
change it later. A square, zoomed-in photo of your face works best.

“Find People You Know” by connecting to your email account. You can 
click “Skip this step” (gray text in the bottom right) as this feature is avail-
able to you later.
 
If you skipped the step of importing contacts from your email you will be 
taken to your “Twitter feed” and see tweets from the accounts you are now following.

Follow National POLST! In the upper right search bar, search for 
“National POLST” and click on the result. Once you are on the 
National POLST page (@NationalPOLST), click the Follow button.
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Twitter getting started

Your Twitter Bio
The Twitter bio is often overlooked by beginners on Twitter, but it is an important way of establishing your 
identity on this platform. As you follow people, they will look at your bio to see if they want to follow you back.  
If your bio is complete, the chance of engaging with people is much higher.

To edit your bio on Twitter, click your picture in the upper right and then click “View Profile.” 
You will see a screen with different components. Click the “Edit profile” button on the far right.

What makes a good Twitter bio?
• A picture of your face is helpful for when you meet other  

professionals in person. For example, at conferences people 
often say hello to each other because they recognize them from 
their photo on Twitter.

• Your photo also identifies you as a person who is ready to  
engage on Twitter and will increase the likelihood that others 
will follow you.

• A square, zoomed-in image works best on Twitter.
• Listing your city and state is appropriate. You can provide a 

link to your LinkedIn account or organizational website.
• Bio Checklist: 1. Your Title, 2. (Optional) Your Organization’s 

Twitter Handle, 3. A Passion, 4. Something fun, 5. New to Twitter (remember you only 
have 160 characters).

• Saying “Twitter Newbie” in your bio helps others know that your account is new, not 
inactive, it may increase the chance that someone will follow you back.

• You do not need to list your birthday.
• You can always come back and edit your bio as you get to know more about Twitter, 

but having something there about yourself is important in helping build your audience.
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Twitter notifications and settings

Clicking on your profile picture in the upper right corner will 
bring up the option to edit “Settings.” 

After clicking on Settings, select “Email Notifications” from the 
menu on the left.

Uncheck all boxes except for the following:
• I’m sent a direct message.
• My retweets are retweeted by anyone.
• Tips on getting more out of Twitter.

At this stage, you are new to Twitter so getting emails on these items 
may be helpful. You can customize your preferences over time.

Pro Tip: Do not connect your Twitter account to your Facebook 
account unless you want all of your tweets posted to Facebook.
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Twitter what lives where?

Home
• The Tweets sent by people you are following will 

show up here. 
• Based on who you follow and, over time, the 

tweets you send, Twitter will suggest tweets for 
you to read that are tailored to your interests.

• Sometimes you will see tweets from people you 
are not following and there are two potential 
reasons for this. Often, one of the people you 
are following retweeted (shared) someone 
else’s tweet. If they retweet a message, this will 
be shown to anyone following the person who 
retweeted it. A second reason could be pro-
moted tweets. From time to time, advertisers 
pay to have tweets pushed to the Home feed of 
select Twitter users (much like a Sponsored post 
on Facebook). Promoted tweets are indicated 
with a gray arrow that says “Promoted” at the 
bottom of the tweet.

Moments
Highlights of the day on Twitter are displayed here. 
You can filter highlights by 5 pre-set categories along 
the left (Today, News, Sports, Entertainment and Fun).

Notifications
• Your new followers are listed here. Consider 

reviewing their profiles and follow them back, if 
you are interested.

• If someone “Mentions” you (i.e., sends a public 
message that includes your username) a list of 
these messages can be found here. If people 
like your tweet or retweet you, notifications will 
be listed here.

Messages
Private messages sent directly to you, also known as 
Direct Messages or DMs, are shown here. By default, 
you are able to only send and receive direct mes-
sages to people who are you are following and who 
are following you back. If you wish, you can change 
settings to allow anyone to DM you.

Search
If you search for a word in the search bar and hit 
the ENTER key on your computer, Twitter will show 
you top tweets, live tweets, accounts, photos or videos 
about that particular topic; you can filter these options 
from within the search. If what you are searching for 
is a topic you want to see frequently, you can save the 
search under “More Options.”
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Twitter finding interesting tweets and people

If you just searched for #POLST, check the settings at the top of the stream to filter the messages. 

Twitter will first show you Top messages. Some Top messages may stay the same for a couple of days  
because they have gotten a lot of engagement (i.e., received likes and retweets). 

Select Live to see tweets in real time—the newest tweet will show up at the top of the list.

Clicking Accounts will show you more people or accounts that best match the search.
 

In the left sidebar, the Who to follow list shows recommendations of 
new people to follow based on who you are currently following, who 
they are following, and what you have searched for on Twitter. 

If these people look interesting you can click the Follow button to begin fol-
lowing them. Click “Refresh” or “View All” to see more recommendations.
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Twitter homework

Your Homework Assignment
• Find 30 organizations and people you find interesting and follow them.
• If you find someone that’s relevant to you, see who they are following.
• Don’t worry too much about who you are following, you can always “Unfollow” accounts if you are not 

finding their tweets interesting.
• It is a good idea to stick to a higher percentage of professional follows, in other words, journalists and 

professionally relevant people over, say, Taylor Swift. It is OK to follow some fun accounts. But keep in 
mind that the more people and organizations you follow who are professionally relevant, the easier it 
will be for you to find professionally relevant information and to share professionally relevant tweets.

What to Tweet?
Many people worry, “What do I say?” It is a good idea to observe what other people are saying as a way to 
get to know the Twitter platform and develop your own voice. Over time this will feel natural.

Simple Tweeting Plan
Retweet things that are interesting to you. The retweet button appears underneath tweets and looks 
like the icon to the right. When you click the retweet button you are essentially repeating what that 
user said in their tweet. This is usually taken as a compliment. The number next to the retweet button 
indicates how many times that tweet has been retweeted.

Send Some Tweets
• Click “Home” at the top of your page.
• When you see a headline that’s interesting to you, click the link and read the article or information 

shared. If it’s interesting, scroll your mouse over the retweet button, click the button, and a pop-up  
message appears with what you are about to share with your Twitter followers. You can either add on to 
the message with your own comment, or just click the Retweet button and share the message exactly how 
it appears.

• You have just retweeted!
• Try this 10 times until you have completed 10 retweets.
• Check out where all the tweets went: Click your profile picture up at the top. You’ll now see the list of 

things you’ve tweeted or retweeted.
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Twitter almost done with Twitter homework

Why Tweet When No One is Following?
• Everyone starts with zero followers, and right now it might be nice that people aren’t paying attention 

while you are getting to know how to use Twitter.
• As you continue to participate on Twitter people will follow you.
• In the beginning, there will be some spammers following you. How can you tell if they’re spammers?  

They usually have unprofessional pictures and often tweet the same message over and over again, or 
they send a tweet with someone’s username and just a link and nothing else. Ignore these people, don’t 
click on the links they share, and you will be fine.

• If spammers are following you it is no big deal. You can ignore these accounts and there is no need block 
them unless they are sending you a lot of messages that are annoying.

More Tweeting & Following
• As part of your Twitter practice, try to send a minimum of 25-40 tweets—all retweets are OK!
• This practice will help your account look active as you start to branch out and follow new people and 

increase the likelihood that they will follow you back.
• Find 20 more people and organizations to follow.
• Your profile should show that you’re following around 50 accounts and that you’ve sent 25-40 tweets.  

This is a great start!

Maintaining Activity
• Try to log into Twitter once a day for just 10 minutes.
• Set a goal of sending 3-5 tweets each day.
• Try to follow 2-5 new people each week.
• Visit http://support.twitter.com if you find yourself confused about what something means.
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Connect With National POLST

The National Physician Orders for Life-Sustaining Treatment 
(POLST) Paradigm is an approach to improving patient care 
by using a portable medical order form to record the treatment 
wishes of someone who is seriously ill or frail and nearing the 
end of life; these POLST Paradigm forms are completed based 
on informed, shared decision making conversations between 
patients and their health care professionals. 

www.linkedin.com/company/national-polst-paradigm

www.twitter.com/nationalpolst

www.polst.org

www.facebook.com/nationalpolstparadigm

We hope this guide empowers your pursuit 
of life-long learning.


